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ȉȓ İȓȞαȚ  marketing; 

ΓİȞȚțȩȢ ȅȡȚıȝȩȢ 
 

ȉȠ Marketing İȓȞαȚ ȝȓα įȚαįȚțαıȓα 

management  

ȝȑıȦ ĲȘȢ ȠπȠȓαȢ Ĳα αȖαșȐ țαȚ ȠȚ υπȘȡİıȓİȢ 
πȡȠȦșȠȪȞĲαȚ πȡȠȢ ĲȠȞ πİȜȐĲȘ. 

ȅȡȚıȝȩȢ Philip Kotler 

 

ȉȠ Marketing įİȞ İȓȞαȚ Ș ĲȑȤȞȘ ĲȘȢ 
İȪȡİıȘȢ ȑȟυπȞȦȞ ĲȡȩπȦȞ ȖȚα ĲȘȞ 
įȚȐșİıȘ πȡȠȧȩȞĲȦȞ & υπȘȡİıȚȫȞ 
ıĲȘȞ αȖȠȡȐ. ǼȓȞαȚ Ș ĲȑȤȞȘ țαȚ Ș 

İπȚıĲȒȝȘ ĲȘȢ įȘȝȚȠυȡȖȓαȢ 
πȡαȖȝαĲȚțȒȢ αȟȓαȢ ȖȚα ĲȠȞ πİȜȐĲȘ. 

(Kotler,2012) 



Εȓįη marketing 

● ΠȡοϊοȞĲȚțό Marketing /Marketing ȊπηȡİıȚώȞ   B2B 

● ǺȚοȝηχαȞȚțό Marketing    B2C 

● ȈχİıȚαțό Marketing    CRM 



Marketing Mix 

ΓİȞȚțȩȢ ȅȡȚıȝȩȢ 
 

ǼȓȞαȚ ĲȠ İπȚȤİȚȡȘȝαĲȚțȩ İȡȖαȜİȓȠ πȠυ 

ȤȡȘıȚȝȠπȠȚİȓĲαȚ ȖȚα ĲȘȞ ȚțαȞȠπȠȓȘıȘ ĲȦȞ 
αȞαȖțȫȞ țαȚ İπȚșυȝȚȫȞ ĲȠυ 

țαĲαȞαȜȦĲȒ/πİȜȐĲȘ. 

 

4Ps - 7Ps 



Product marketing  4Ps 



ΌĲαȞ αȞαφİȡȩȝαıĲİ ıĲȠȞ ȩȡȠ πȡȠȧȩȞ, İțĲȩȢ απȩ ĲȠ φυıȚțȩ 
πȡȠȧȩȞ ıυȝπİȡȚȜαȝȕȐȞȠȞĲαȚ țαȚ ȠȚ υπȘȡİıȓİȢ πȠυ ĲȠ 
ıυȞȠįİȪȠυȞ ȩπȦȢ İȓȞαȚ ĲȠ Brand name, logo, ıυıțİυαıȓα, 

İȖȖȪȘıȘ țȜπ..  

ΌȜα Ĳα ȤαȡαțĲȘȡȚıĲȚțȐ İȞȩȢ πȡȠȧȩȞĲȠȢ, İȓĲİ ȐυȜα İȓĲİ υȜȚțȐ, 

ȑȤȠυȞ ıȤİįȚαıĲİȓ ȖȚα Ȟα İȟυπȘȡİĲȠȪȞ ĲȚȢ αȞȐȖțİȢ ĲȦȞ πİȜαĲȫȞ. 

Product 



Η ĲȚȝȒ İȓȞαȚ ĲȠ ȝȑĲȡȠ ıȪȖțȡȚıȘȢ ĲȠυ țαĲαȞαȜȦĲȒ πȠυ 

ȤȡȘıȚȝȠπȠȚİȓ ıĲȘȞ αȖȠȡȐ ȖȚα Ȟα “ȟİȤȦȡȓıİȚ” ĲȠ πȡȠȧȩȞ ȝİ Ĳα 

ȤαȡαțĲȘȡȚıĲȚțȐ πȠυ ĲȠȞ ȚțαȞȠπȠȚİȓ țαȚ αȞĲαπȠțȡȓȞİĲαȚ ıĲȚȢ 
αȞȐȖțİȢ ĲȠυ. 

Η ĲȚȝȒ İπȘȡİȐȗİȚ ıȘȝαȞĲȚțȐ ĲȘȞ İȚțȩȞα țαȚ ĲȠ brand name ĲȠυ 

πȡȠȧȩȞĲȠȢ. 

Price 



Η įȚαȞȠȝȒ țαȚ ĲȠπȠșȑĲȘıȘ ĲȠυ πȡȠȧȩȞĲȠȢ παȓȗİȚ İȟȓıȠυ 

ıȘȝαȞĲȚțȩ ȡȩȜȠ αφȠȪ İȓȞαȚ ĲȠ ĲİȜȚțȩ ıĲȐįȚȠ ȩπȠυ απȩ ĲȘȞ 
παȡαȖȦȖȒ φșȐȞİȚ ıĲȠȞ țαĲαȞαȜȦĲȒ. 

Place 



Promotion 

ȆȡȠȫșȘıȘ 

- ǻȚαφȒȝȚıȘ 

- ȆȡȠȫșȘıȘ πȦȜȒıİȦȞ 

- ǻȘȝȩıȚİȢ ıȤȑıİȚȢ 

- ȆȡȠıȦπȚțȒ πȫȜȘıȘ 



Consumer marketing  4Cs 

- Customer value: αȟȓα πȠυ 

ȜαȝȕȐȞİȚ Ƞ πİȜȐĲȘȢ 

- Cost to the customer: αȟȓα πȠυ 

πȜȘȡȫȞİȚ Ƞ πİȜȐĲȘȢ 

- Convenience: İυțȠȜȓα  

- Communication: İπȚțȠȚȞȦȞȓα 



SWOT Analysis 

  

● ǻυȞαĲȐ ıȘȝİȓα 

● ΑįȪȞαĲα ıȘȝİȓα 

● ǼυțαȚȡȓİȢ 

● ΑπİȚȜȑȢ 



Pestle Analysis - Macro environment 

  
ȆȠȜȚĲȚțȐ 

ȅȚțȠȞȠȝȚțȐ 

ΚȠȚȞȦȞȚțȐ 

ȉİȤȞȠȜȠȖȚțȐ 

ȆİȡȚȕαȜȜȠȞĲȚțȐ 

ȃȠȝȚțȐ 



Micro environment 

ǼπȚȤİȓȡȘıȘ 

ȆİȜȐĲİȢ 

ȆȡȠȝȘșİυĲȑȢ 

ǼȞįȚȐȝİıȠȚ 

ΑȞĲαȖȦȞȚıĲȑȢ 

ȅȝȐįİȢ ıυȝφİȡȩȞĲȦȞ 



ȈĲόχοȚ SMART 

S pecific - ȈυȖțİțȡȚȝȑȞȠȚ 

M easurable - ȂİĲȡȒıȚȝȠȚ 

A chievable - ǼφȚțĲȠȓ 

R elevant - ȈȤİĲȚțȠȓ 

T ime specific - ΧȡȠȞȚțȐ ȠȡȚıȝȑȞȠȚ 



ȈĲȡαĲηγȚțȒ Marketing 

ȉȝȘȝαĲȠπȠȓȘıȘ: ȖİȦȖȡαφȚțȐ, įȘȝȠȖȡαφȚțȐ, 

ȥυȤȠȖȡαφȚțȐ, πȡȠȧȠȞĲȚțȐ 

ȈĲȩȤİυıȘ: įȚαφȠȡȠπȠȓȘıȘ, αȞĲαȖȦȞȚıĲȚțȩ 
πȜİȠȞȑțĲȘȝα 

ȉȠπȠșȑĲȘıȘ: αȞĲȚȜȒȥİȚȢ, İȞĲυπȫıİȚȢ, 
αȚıșȒȝαĲα 




